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Bore 
no 
more! 

�-�-�-�-�-�-�- �~� 

�~� 
Let's face facts. if you reall y want to 
be effective in a business envi ron­
ment, then put something special 
into your communications. 

Enter MacArt for Business, with 
hundreds of images that MacAr t for Business 
generates, you can create memos, reports, 
letters, invitations. Anything and everything 
you write will be read. 

r2:::::::> Special Offer! Mac at Work, a 
Cl:::i guidebook to the use of windows 
and mouse technology in creating more than 
50 different business documents, PLUS the 
MacArt for Business software program. 
$39.95 

MacArt for Business Software $23 
Take advantage of Our FREE 
15-Day Trial Offer, call the 
Wil ey Professional Software 
sales staff at (212) 850-6788. 
1Applt' Mncintmh .. :md MnrPuinr •• r.-quirrd �~� 

-
Exa mine the documenlati on only in the itemlsl selected FREE 
fo r 15 days. Either keep the producllsl and return t he 
accompanyi ng invoice with your payme nt I incl uding postage 
and ha ndling a nd local sales tax if a pplicable I or re turn 
within 15 days w ithout further obl igation. 

Note: Re turns will not be accepted i f t he seal cover ing the 
program disk is broken. 

Or wri te: 
Les!ie Bi xel 

Wil ey Professional Soft ware 
John Wi ley & Sons. Inc. 

605 Third Avenue 
New York, N Y 10158�!�!�!�~�~ �-aSOFTWARE 

MRC1nto!l h.. 1s a �t �r�n�.�d�~ �m �n�r�k� lict"nM'd 1.0 App IP Compuler, Inc. 
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Paradise's MAC 10; 

the lOmb harddisk 

subsystem designed 

for the MAC. 

YourMacS been �
lonely too long. �



You just found the right hard­
disk subsystem for your MAC ... 
Check out the Paradise MAC IO. 

Easy 'lb Look At: Beauty 
isn't everything but most hard 
disk MAC drives will scare your 
computer to death in the morn­
ing! The MAC IO is artfully en­
gineered to complement the 
aesthetics of the MAC. 

Nice 'lb Have Around: Just 
3.5" wide and no deeper than the 
MAC, the MAC IO has a sm·aner 
footprint than any other exter­
nal MAC hard drive subsystem. 
Nice to carry around too ... Only 
5 pounds. 

The Right Breeding: Para­
dise Systems is known for inno­
vative engineering. The MAC IO 
is the latest in a line of ground 
breaking micro computer pe­
ripheral products from Paradise. 

Accommodating: 10 MB of 
formatted data storage, there 
when you need it. Equal to 
30 MAC floppy drives! Storage 
you'll want for Jazz and other 
popular business applications. 

Your MAC Can Relate 'lb It: 
5 times faster than the add-on 
MAC floppy. 

So Can You: Just plug in the 
MAC 10 and you're ready to go 
... That's it! 

No Surprises: The MAC IO 
won't void your Apple warranty, 
or require.you to modify your 
system. The user interface uses 
pull down menus, just like the 
one you're used to on the MAC. 

Long Term Commitment: 
The MAC IO comes with a 1 year 
limited warranty* . 

Do Your MAC A Favor: Go 
see your Apple dealer and look 
at a l\f..AC IO or call us toll free 
at (800) 822-2020 (CA.) or (800) 
527-7977 (outside CA.). It will be 
the beginning ofa wonderful 
relationship. 
Specifications: 
CAPACITY: 

12.75 mb unformatted �
JOmb formatted �

DISK DRIVE SEEK TIMES: 
Adjacent track . . . . . . . . . . . . 18 ms 
Average ... __ . ... . . . . . ... _ 85 ms 
Maximum . . _ .. . .. . . . . .. . . 180 ms 

ROTATIONAL SPEED: 
3600RPM 

POWER REQUIR EMENTS: 
1101220 Volts AC, 50/60hz, 
50 watts max. 

DIMENSIONS: 
Height . . . . . . . . . . . . . . . 5.5 inches 
Width ... . __ . . . . . . . . . . 3.5 inches 
Depth ... . .. .. .. . ... .. 10.8 inches 

WEIGH'!: 
Approx. 5 lbs. 

INTERFACE: 
Connects to your MAC via the modem 
or printer port. Printer connector and 
integral print spooler provided on 
MAC-JO. 

•See rmai l.vr f or details. 

Tradmuuts: Pr1rud.1M, MA C J0- f aradl.s'1 Sv'Wm, I rie. Mac1'14 tosh. 
�M�~ �C�,� Appltr - Applt Comfulrr , Im. Paradi.sitS¥1ltmSlnc. ntsmif"t lhtt 
�r�i�g�l�l�l�1�0�c�h�.�l�r�r �)�l�f�~ �a �u�o �n�s �1�t�.�1 �U�w�u�1�,�. �1�1 �t �l�l�!�e �.� 

Suggested Retail Price 

$i,495­
PARADISE 
SYS T EM S , I NC 

Please circle 88 on reader service card. 



The hostess 
•ofalavish mas'll!erad« ·: as jUSt

been brutally stl • I 

Fortunately, therell 
Unfortunately, it's you. �~� · 
Just slip SUSPECT;.. Infocom's latest 
interactive mystery story, into your 
computer and suddenly you are a 
newspaper reporter covering the 
blue-blood society event of the 
year, Veronica Ashcroft's annual 
Halloween costume ball. And 
every decision you make will 
determine the story's sus­
penseful outcome. Suppose, 
for instance, that while 
snooping about the mansion 
in your cowboy costume 
you decide to peek in the 
office. You simply type, 
in plain English: 
>OPEN THE DOOR �
THEN ENTER �
THE OFFICE �

And the 
story 
responds: 

YOU OPEN THE DOOR+•�- :,�·, �~ �·� 
SLUMPED BEHIND THE 
DESK IS THE BODY OF l.JERON I CA 
ASHCROFT. HER MASK HAS BEEN 
PULLED OFF. AROUND HER NECK 
IS THE AGENT OF DEATHt A 
ROPE. �I�~�~� FACT, IT'S YOUR 
LARIAT, WHICH 
YOU GOT TI RED 
OF CARRYING 
AROUND AND HUNG 
IN THE CLOSET WI TH 
YOUR COAT. 

,,. ,,z 
�-�~ �?� , .... 

�,�- �~�R� 
�~� .... 

You've been framed. And you have 
mere hours to discover who the real killer 
was. Because if you don't, you could be in 
selious trouble: 

THE DETECT I t.JE GRABS YOU 
FIRMLY BY THE WRIST , AND �L�~�I�T�H� 



A PRACT I CED H·JI ST t � SUSPECTgives youclues even before you flip onyour tl'llsty computer. 
Your invitation. Acryptic note on the back of a business card. An articleSL I PS THE CUFFS torn froma magazine. Areceipt for your rented costume. Even aguide 

to proper etiquetteduring a murder.ON YOU. 
�~� 

>DANCE �~�J�I� TH l.JEF.'ON I CA ;S B.ODY 

And the story responds: 

YOU 'LL HAl.JE TD LEADt YOU CAN BE 
t::IJl\'E OF THAT+ 

This masquerade ball is one bash where 
you'd better go easy at the bar. Because simply 
staying out ofthe slammer is achallenge that 
could send the soberest soul staggering. 

Other inter.1cti ve mystery 
w11iw1 -,, .�'�"�"�-�~� �·�·�"�-�' �·� �·� stories from Infocominclude•.�·�. �·� .·:• •,;. �~ �·�·�·�· �,�-�·� --.-....,,. 

The WITNESS;· a !930's style 
�~� - �~� -· whodunit thriller in which a 

�~�·� �.� case ofblackmail turns into... �. �;�~ �· �·� 
_ .... 

' �~� 1- . �~ �~�~�7� 
,... ··r. �:�,�.�, �- �· �~ �·�.� murder beforeyour eyes. And 

,' . . . . ' DEADLINE ;· which gives you 
just twelve hours tofind the 
murderer, before he finds you. 

You'll have to solve puzzle after puzzle as you 
build your case. You'll search for clues. Analyze 
evidence. Overhearconversations. You'll even 
question suspects: 
>COCHRANE t TELL ME ABOUT SAMUEL 
�O�S�T�M�A�N�~�~� 

And the story responds: 

COCHRANE Is �u�r�,�~�S�T�E�A�f�f�(� AND �'�. �3 �~�J�A�L�L�O�W�S� 

DAYS, HE ;:3 GOT AN IN �~�H �T �H� 

THE REAL ESTATE BOARD AND 
HE 1 S TIGHT �i�~�I�T�H� l,JERONI CA+ 
HE 1 S �R�U�I�N�i�r�~�G� MY BUSINESS ! " 

And ifyou're clever enough, then 
maybe, justmaybe, you'll prove 

your own innocence. But you'll 
have to hurry. 

So polish up your party manners 
and rush down to your local software store 

to pick up aSUSPECTtoclay. And remember, 
the costume ball lasts from 8to12. But ifyou 
don't solve the mystery, you'll soon be doing 18 
to 20. With no parole. 

Still not convinced? Try our Sampler Disk 
which includes portions offour different types 
ofstories for just $7. 95. Ifit doesn't get you 
hooked on the addictive pleasures of Infocom, 
return it for afull refund. Ifit does, you can 
apply the price �t�o�w�~�d your first lnfocom story. 
You can'tlose! 

lnflDCDI\ �
A LITTLE MORE OF HI :3 DI? I NI< BEFORE 
�A�N�S �~�J�E�R I NG+ 11 THAT SL I ME ! HE ; LL GET For more info1mation call 1-800-262-6868. Or w1ite to us 
�~�~�H�A�T� �'�S� COMING TD HIM ONE OF THESE atl25Camb1idgeParkDr.,Camb1idge,MA02140. 

�«�.�i� �l �~�1� lnfoc:om.�S �u �s �p �c�. �·�~ �t� �.� Witnes..". and Deadlinearc trademarks orlnforom. 

Please circle 72 on reader service card. 



Front Desk™is a t ime and resource manager for 
- MacintoshTM �t�h�a�t �- �u�n�d�e�r�s�t�a�n�d�s�.�.�a�.�.�s�i�m�p�l�e �.�J �a�c�t �~�-�-�-�-�- �-�-

Time is money. 
- - lfll-help you coordinatet-he-time-use of-lots-of people. 

Or schedule facilities. Or loan out equipment. Or plan 
i- -...p=rojects. Or tract ·a-sa les staff's sales.-o r wh-atevec Fo­

a m'!jor com12an . Or a one-man-show. 
At first glance, 1t oo l<s TKe a snazzy el- _ _ ­ect ronic 

___�_appointment bo_ok. liut Eroo1_D.eski s_o_o_rneLe_calen:__ 
dar. Not only does it organize how time is spent, it 
analyzes-how �w�e�/�/ �-�-�t�i �m�e�-�i �-�s �- �.�s�~�e�n�t �,�,�.�.�.�.�. �-�~�-�-�-�-�- �-

When you click open the simple appointment entry 
- form-and­

select 
i \:- t eser­

1 vice t at's 
· _ going to be 

erfor:rned 
(from a menu 
that y0u-create}-, - ­
Front Desk auto­
�m�a�t�1�c�a�l�l �y�c�a�l �c�u �t�a�t �~� 
the 12.r.Q.Qer fee or 
rate. Then at any _ 
�t�i�m�e �_ �~�l�_�O�_�U� ca.11.priot__, • - • 
out an analysis 

E � D�R�1�1�~�~�\�t�"�A�~�~ �~�~�~�~�m�~�~ �T�1�~�r�-�-�- �r�e�~�e�r�-�t �- �f�o�r� last----1 
month showing 

--------- hoWl'Tlanyhoa....----1 
�_�_�_�_�.�,�~�- you or your staffs ent- or how many dollars 

�~ �~ �·� -· you roug t 1n-0y FiolOing consultations, or 
,,_.-- - ....., .;-.. �~� :-:. s_eJliog_wkkeJ.s �o�_ �r�_ �p�l �a�y �i �n�g �_�g �_�o�l �L�A�o�_�c�l �y�.�o �~ �a� 

�.�_�.�,�~�~ �~ .:;.:::-,. ,,\ �~�·�.�~� project how much you ' ll bring in on those 
�~� �~� �~� "'_:. �~� �'�!�~ �~� �~�-�~� �~�~� �-�-�~�~� - ser-viEes-iA-the ceming week-s or meAtA . 

�~ �;�\�~�~ \\�~�~� i\ \ �·�~�.� ;.. This lets you see where your profits are coming from . Where 
�~�.�.�.� �~ �~ \ "'\ �~� ; .. �.�.�.�.�,�~�A� ' �-�y �o�u �r�t�r�m�e �1 �s �- �g�o�i�n�g �~� Yoa �c�a�f�f�s�p�o �t �t�r�e�r�r�d �s�:�- �N �i �p �u �n�p�r�o�f �i �- ---1�t�a�b �~�e�-�v�e�n �-
�~� �~� �·�~ ....:. · ·:. •.. : tu res in the bud. And decide who gets bigger Christmas? ..- ,,. � ----1 

�~ �- ;, ·•" �.�~� onuses. In sfiort, you'llg et more aone. n ess time. 
__�F�r�_�g�_�n�r�_�Q�e�s�~ �r �e�a�c �~�~�f�!�p�o�_ �r�r�s �_�a�r�:�a�_�t�y�z�i �n�g�c �~�'�!�'�e�u�s�_�e�i�n� _ S_Q_d_ash down to YQUr loca_I com Ruter store today for a 

cerms oflioursspent- anaaollarsgeneracecr=-- I k k d b If I bl =----I 
perperson. perservice. � oo at Front Des . An uy yourse some va ua e time. 

JOBWARE FOR MACINTOSH. 
Layered lncorpora1ed. 85 Memmac Street. 801ton, MA 02114 (617) 423-9041 

Front Desk .1"1 Layered "' ' and the Layered logo are trademdr ks of layered. Inc. fv'iacm tosh is a rrademark /Jcensed co App le Compurer. Inc.© 1985 LayerEd. Inc 

Please circle 56 on reader service card . 



�~�t�-�-�-�- �-�-�- �-
by Neil Shapiro 

THERE'S AMORAL ISSUE �
INVOLVED HERE �

�~� 
�~� 
C'.l 
:i: 
1­
UJ 
C'.l 
<
N 
:::; 
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WH AT'S HAPPENED TO TH E APPLE 
mystique? 

In the good old days (1979) Apple was 
known as a company that cared about its 
end-users, that cared about the direction of 
the computer industry and that cared 
about the state of the world in general. 
When they released the Apple II there was 
no doubt that it came from a company 
dedicated to The People. There was a sort 
ofidcalism apparent that tied in with a 60's 
mentality of using technology to change 
the world for the better. 

Flowers and Apples 

Do you remember the 60's? I do. 
Did you walk in civil-rights demonstra­

tions, argue endlessly about the moral 
rightness - or wrongness - ofwar and this 
country's foreign policies? Did you have a 
feeling that somehow, someday, it would 
be American Science and Technology that 
would change this world for the better? 
Feelings ran deep that, if only industry 
would commit to certain goals and prin­
ciples, the world could really be made a 
better place. 

I felt that way then. I still do. 
I was a Journalism major when I first 

heard about personal computing. Arid it 
wasn' t until a year or two after college that 
I read the first publications that got me in­
volved. These publications still had the 
flavor ofthe late 60's, an aura ofpeople-to­
peoplc involvement and commitment. 

The very first computer book I read was 
called What To Do After You Hit Renm1 and 
it was published by The People's Com­
puter Company run by, among others, 
Dave Albrecht. Dave styled himself as The 
Dragon. The book was an oversized 
volume containing page after page of 

rough, typewriter-printed listings, car­
toons and trivia. Embedded within this 
dragon's horde was gem after shining gem 
of jewel-like programs that would enable 
anyone - even me - to control the power 
of a microcomputer. 

Hey, there was an atmosphete in com­
puting then! When People's Computer 
Company brought out a magazine they 
christened it Dr. Dobb's jowmal of011np11te1· 
Calisthenics and Orthodcnture and subtitled 
it �" �~�n�n�i�n�g� Light Without Overbyte." 

The people who started personal com­
puting - they were after something: They 
wanted nothing less than to change the 
whole darn world. 

They came pretty close to succeeding. 
When Woz and Jobs brought out the 

Apple II they didn't just do it to make 
money. In fuct, few people would have 
thought they were going to make any cash 
at all. 

But the first Apple II was the first com­
puter dedicated to the idea of anyone be­

ing able to use it to fight back against more 
monolithic, private, huge computer 
systems. The Apple II was meant to be the 
great equalizer, the six-shooter that made 
all cowboys equal . 

So Grows The Tree 

Then, gradually, Apple became more 
and more corporate. They began growing 
fuster than a silicon crystal in a super­
saturated solution. 

Back in 1979, if you wanted to talk to so­
meone at Apple you picked up a phone. 
You could get through to almost anyone. 
But as they outgrew the garage it began to 
seem that they were losing touch with their 
roots. 

But the philosophy of computers for 
people remained; in the background, but 
always there. 

The Macintosh was Apple's recommit­
menr to its original corporate goal ofbeing 
the supplier of computers to The People. 
The entire Desktop Metaphor of the 
Macintosh was developed so that everyone 
with a.need to do so could finall y access a 
powerful, computing machine. 

What is the Macintosh other than Power 
To The People? 

Apple itself made that point with its 
fumous " 1984" commercial. T,he woman 
athlete with the hammer, she was throwing 
it for all of us. When the hammer hit the 
screen it shattered a lot of concepts about 
where computers are now, and where they 
arc headed. 

Apple is now indeed a corporate giant. 
Are they now as �~�n�f�c�e�l�i�n�g� and cold as any 
Big Blue monolith? Anyone can hire an 
advertising agency to design a TV ad. How 
deep, how real, is Apple's commitment to 
the ideals of the past? 

N 0 VE MB ER 1 9 8 5 MAC USE A 11 • 



The Apple Blossom 
Statement 

While no one treated the following �a�.�~� a 
big news story, the AP news wire carried 
very interesting, almost astonishing, copy 
about Apple Computer Inc. and its rela­
tions to South Africa. 

Apple, in response to South Afr ica's 
racist policies of apartheid, has de­
cided to end all deliveries ofproducts to its 
distributor there by the end of October. 

I don't really think that IBM, GM, 
Bechtel, Nesde's and other worldwide con­
glomerates ofcorporate power arc going to 
rush to join Apple on this particular bar­
ricade. Too bad. Because, all together, 
maybe they could change the world. 

On a personal note: I'm wearing my old 
T-shirt with the fuded but full-color Apple 
logo on it with new feeling these days. I 
own Apple-brand computers, and I'm 
proud. • 

Apple may be a company involved with 
the future, but it hasn't forgotten the past. 

Closer To Home 

Meanwhile, have we forgotten our own 
future? The Letters page in this issue 
features a missive from Marc Cantor, who 
is president of MacroMind, the company 
behind such products as VideoWorks and 
M 11Sic Works. 

Marc's letter makes the point that 
Macintosh owners arc in a very precarious 
position. We all love having a ton of soft­
ware for our Macs and hate the long wait 
for it to appear on the shelves. 

There's a lot of "pre-release" software 
floating about in users groups and available 
through many other avenues. But the 
marketplace is being endangered by so 
many people having programs - for free ­
before the programs go on sale. 

Sure, most ofus arc honest. We full y �i�n�~� 
tend to buy a production version ofa pro­
gram when it comes out. But how many of 
us reall y, for one reason or another, foll ow 
through on that promise? Maybe we are 
buying only the more complex programs 
with the most bulky manuals? What's hap­
pening to the well-written and intuitive 
software? 

Read over Marc's letter. Then look 
through your own coll ection of software. 

There's a moral issue involved here. Of 
course, moral issues aren't as fushionablc as 
they used to be. "Do Unto Others .. . " is 
not exactly the yuppie battlccry. But this is 
an important issue that we all have to fuce. 
We recommend that you do what you 
might have done in the 60's. �~� 
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Yes indeed. A set of Mac the Knife Clip­
Art and Font Volumes. One for most every 
application. 

Ifyou're the type that makes up a lot of 
forms or newsleners on the Macincosh, 
you've probably noticed that they could 
use some illustrations or something to 
make things look better. That's where 
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where Mac the Knife, Volume III: Mac the 
Ripper slashes in. This specially-priced 
two-di k et has the kind of imagery 
you've alway wanted to see. Large and 
small drawings and useful illustra­
tions, including many for almost any con­
ceivable occasion from Hanukkah to 
Christmas ro birthdays to Chinese New 

Once you see it, you know why we call it... 

Mac the Knife, Volume I: A Clip Art Trea­ Year are drawn in magnificem detail. 
sury comes in. This best-selling program Included are a number of specialty head­
has Literally hundreds of images to line fonts so you can do BIG LETfERS. 

Mac the Knife, \b lume I: A Clip·Art Treasury, Mac the Knife, \blume II : \'<brld·Class FontS, Mac the Knife, \b lume Ill : �
Mac the Ripper, Miles Computing and the Miles Computing logo are registe red trademarks ofMiles Computing, Inc. �

MacPaint Is a trademark ofApple Computer, Inc. Macintosh ls a trademark licensed to Apple Computer. Inc. �

Please circle 89 on reader service card. 

�~ �t�a� ,11r 
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Miles ahead of the pack. 

Miles Computing, Inc. �
21018 Osborne Street, Bldg. /15 �

Canoga Park, CA 91304 • (818) 341-1411 �
Telex 595863, MILES COMP �

TWX 9103337664 �

Makers 
of 

choose from - great for presentations, 
business graphics, ads, coupons, flyers or 
just plain fun. 

Ifyou do a lot of word processing on 
your Mac, you've probably noticed that 
although the Mac has a lot of typefaces, 
you really don't have the flexibility some­
one with expensive real typesening 
equipment has. That's where Mac the 
Knife, Volume II: World-Class Fonts 
comes in. Thro dozen fonts in all kinds of 

styles and izes - from decorative display 
typefaces to practical text fonts - come 
with concise documentation to get the 
foncs to where they can do you some 
good. 

And finally, if you use your Mac in any 
one of a number of creative ways, you've 
probably noticed that if you can't draw, 
trying to bring life to your ideas in 
MacPaim can be frustrating. Yes, that's 





This message is for the several hundred thousand But HyperDrive 20 will also run programs that the 
people who bought a Macintosh because of its user-friendli­ regular Macintosh. for all its friendliness. lacks the sophistica­
ness-and then found it a bit slow in expressing its affections. tion to handle effectively Programs such as Lotus' Jazz. for 

For those who find themselves 
frequently feeding floppies. And waiting. And 
wishing the Macintosh's capacity for work 
matched its appetite. 

For all those who 've learned to live with 
these and a variety of other limitations. we're 
pleased to announce a richly rewarding 
un-learning experience. 

INTRODUCING HYPERDRIVE 20. 
TWENTY MILLION BYTES. NO WAITING. 

HyperDrive 20 is a new internal hard 
disk that. when installed in your Macintosh, 
makes it the World's Fastest Macintosh. Up to 
15 times faster than a conventional Mac that 
runs on floppies. 

In fact. as Personal Computing maga­
zine put it, "Using a HyperDrive compared to a 
regular Macintosh is akin to cooking with a 
microwave oven instead of a gas range." 

This rather heady level of performance VAST DIFFERENCES fM PERFORMANCE. 
may be attributed to a simple principle of engi­ ATINY DIERRENCE IN IPPEARANC'E. 
neering: Macintoshes. like human beings, travel 
faster and better when unencumbered by excess luggage. 

Unlike all other hard disks. which are external, Hyper­
Drive connects directly to the Macintosh's microprocessor. 
This gives it an insurmountable lead over external disks­
which. since they have to slow down to talk through one of 
the Macintosh's ports. will forever lag behind 

AFAREWELL,OF SORTS, TO FLOPPIES. 
The HyperDrive 20 hard disk holds as much as fifty 

floppies (twenty megabytes).And if i1 holds them, v.ou won't 
have to. 

But besides holding more information. HyperDrive 
manages it more intel ligently 

It recognizes. for example. that files are organic cre­
ations, with a tendency to grow with their own special 
urgency to their own self-determined size HyperDrive is 
engineered accordingly 

It lets you divide your disk into 32 file drawers. each 
holding up to 512 files. These files automatically re-size. 
swelling or shrinking according to what you put in or take 
out Which lets you use storage space according to your 
dictates. instead of your computer's. 

POWERFUL ENOUGH FOR 
POWERFUL SOFTWARE. 

te 1985 Ge neral ComJ)Utef Corp Hvpe1Dr1VC 1s a 11adema·lc of C
a tra:icmar< of Lo!us Dcvcloorlt.'nt Coro IA'oJd is a tradcmar\ o' Microsoft Coroorat1on IBM and IBM XT are tradcmarG of lnternal•Of'l<tl Bus ness rv'iactirr-.es Coro 

example.And Microsoft's Word Powerful business software 
that can multiply a Macintosh's performance and 
productivity 

HyperDrive 20 also comes with its own software that 
elevates both the friendliness and the sophistication of your 
Macintosh. 

Such as a backup program. unsurprisingly named 
Backup. that lets you back up and restore information from 
the hard disk to and from your floppies. 

There's even a print spooler that lets you use your 
Macintosh for other jobs while your printer is busy churning 
out the one you just finished 

VAST VS.TWICE AS VAST. 
For all its emancipating qualities. there's one item that 

HyperDrive won't liberate you from.The Apple warranty 
Even though your Macintosh must be opened (by an 

Apple dealer) to install HyperDrive, your warranty remains 
intact But Apple won't be the only one watching over you. 

HyperDrive is further backed by our own 90-day 
limited warranty and an optional HyperCare extended service 
contract And service is readily available at participating Apple 
dealers nationwide. (See your nearest dealer for complete 
warranty.details.) 

In fact. the only imaginable problem left unattended 
by HyperDrive is that of deciding which to buy-HyperDrive 
10 or HyperDrive 20 

That will depend largely on how much capacity you 
need: vast or twice as vast. 

You can make that determination by visiting a parti­
cipating Apple dealer and seeing HyperDrive in action.Or call 
us at (800) 422-0101 or (617) 492-5500 In Canada. call our 
distributor at (800) 565-1267 
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Notwithstanding the opinions of 
our esteemed contributing editor, 
Mr. John Dvorak (see page 152), 
there 's an awful lot of rubbish 
talked about the Macintosh and the 
serious user. 

Is the Mac a wimp computer? 

MacUser magazine doesn't think 
so. We believe the Macintosh is one 
of the most powerful personal 
computers in the world. 

In common with every other 
computer, it has its limitations, its 
quirks and those tasks to which it is 
best suited. But that having been 
said, the vast majority of Macirttosh 

users tru.ly coax only a fraction of 
the Mac's potential out of their 
system. 

That's where MacUser comes in. As 
The Macintosh Resource, we 'll 
bring out the best in you and your 
Mac. Increasing your productivity. 
Ensuring you value for money in 
your hardware and software pur­
chasing decisions. Showing you 
new ways to solve old problems. 
Keeping you up to date issue after 
issue, article after article, review 
after review. 

A subscription to MacUser should 
pay for itself, literally, many, many 
times over in the course of a 

Macintosh owner 's year. By sub­
scribing to Mac User you save over 
$20.00 off the newsstand cost. 
And if you ever feel we shortchange 
you editorially, we guarantee to 
refund any unused portion of your 
sbuscription on demand. No 
questions asked. 

Because we're certain that 
together, MacUser and your Mac 
system are going to make a 
winning combination. Go for the 
burn! Fill our the coupon opposite 
and get the power of MacUser on 
your team. 

• C___________MacUser �
THE MACINTOSH RF.SOURCE 



TAKE ADVANTAGE OF MacUserS �
INTRODUCTORY SUBSCRIPTION 
OFFER and SAVE s20! 

Only $1.82 
an issue-

Saves• you 
480/o over 

the regular 
newsstand 

price. 

The Next 12 Issues For Just $21.84 �
,---------------------�

YESlm Please enter my subscription to MacUser. 
ijij Send me 12 monthly issues at the Special 
@ Charter Subscription rate of $21.84. I'II save 
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D Charge my Visa D Charge my MasterCard �

Card No.______Expires___ �
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Allow 4-6 weeks for delivery of your first issue. 
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Surface delivery. 3117 
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''"'ewill _match 

We'll support. service and warranty everything we sell and 
stand behind it 100%. We won't charge you for shipping 

or handling , nor wil l we penalize you for using a credit card. 
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Call+ 124.95 
unit 64 gs. �M�~�h�a�u�1En,.,.., Megamergc 79 95 

Megaldc 117.95 
64.95 Mega!Ofm 174.95 
39.95 Mogadesl< 79.95 

766 RT. 101 W. •P.O. Box 389 •Peterborough , NH 03458 

ACCESSORIES Microsoft Paladin 
Appen/lle Cartridges 39.95 Cl'art 7995 Crunch 512 169 95 �

Pro Case 44 .95 Head Cleaner 5995 � File 11995 Pro Vue 
Apple Kensington Mufl1f)lan 119 95 Over Vue 169 95 �

Mac 1281< & 5121< CALL A·B Box wlCable 74.95 Word 11995 Siamt On Unelmagewriter 10" 494 95 Cootrot Cnt 69 95 �
Busmess Paci.. 349 95 Mac One Wri1e 149.95 �lmagewr11cr 15.. 564 95 Dust Mac 9.95 �

External Drive 409 95 OlS Image 10 995 � heel 244.95 Software Publlllhlng 
Nurne11c Pad 89.95 Surge 3995 Mlntge 104.95 PFS Folc.'Repor1 
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Creighton Printer Stand 19 95 Odesta Stoneware �
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Pro Prinl AJB 14• 95 Head Cleaner 22.95 Organluttonal Telos �

Curtis POiarrzing Flt 37.95 Omns 2 149.95 F11v1Sion 109.95 �
Diamond 34 95 Koet• � Omns 3 2/9.95 �
Emerald 39 95 MacV1sion 17995 �
Ruby 59.95 K,.lt 
Sale S<np 19.95 LANGUAGES &Ou1Ck Slick 54.95 �
Ccrnmand Cen1er 114.95 Microsoft �

DC H•yes Enhancer 15995 � - UTILITY SOFTWARE -Smartmodcm 1200 384.95 Novel/on Central Point ExpeoOps 5 (need Losp) 194.95 �
SmarrmOdem 2400 594.95 Smar1ca1 + 1200 319.95 Copy II Mac 27 95 Hlppopolllmut�
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• lmagewriter 47.95 21 .95 �
• Epson LX80 & FX85 47.95 21 .95 �
* Okidata 192 MAC 70.95 40.95 

FREE MAC DISK CASE 
FACPAC 10 Fits in a Briefcase 
• Buy 3 boxes or 3 V2" disks & receive a free 

disk case 
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MINDSC A PE �
MACINTOSH ™SOFTWARE �

D SOFTWARE THAT CHALLENGES THE MIND �

BALANCE OF POWER 
Power! Now you can be 
either the President of 
the United States or the 
General Secretary of 
the spviet Union. While 
monitoring and respond­
ing to crises in a world 
arena of superpower 
politics, your goal is to 
enhance your country's prestige, without provoking 
a nuclear conflict. It 's the ultimate simulation for the 
nudear age. Available FalJ 1985. 
<O 1985 Chris Crawford. 

TIIE PERFECT SCORE: Computer 
Preparation for the SAT 

The Perfect Score for the 
Macintosh covers alJ areas of 
the SAT exam, and includes a 
timed practice exam, print-out 
capability and a continuous 
on-screen clock All this makes 
The Perfect Score more com­
puterized than other &IT 
programs-so you'll learn 
more. Available FalJ 1985. 

The Perfect Score is a trademark of Mindscape, Inc. AU �r�i �g �h�L �~� reserved. 

STEPHEN KING'S THE MIST 
Based on the novella of the 
same name, this eerie adventure 
takes you into a quiet New 
England town.�S�u�d�d�~�n�l�y�, a dense 
fog mysteriously descends, 
and with the mist comes Stephen 
King1s own brand of terror that 
only the· fearless can survive. 
Available Winter 1985. 
<O 1985Angelsoft , Inc. Basedon 'THEMJsr· 
copyright C 1980 Stephen King. All rights 
reserved. 

Macinrosh is a trademark licensed ro Apple Computer, Inc. 

DFJA VU: A Nightmare Comes True 
Deja Vu is a graphic/ text 
adventure im which every­
thing seems vaguely 
familiar, yet you remem­
ber nothing. Advanced 
Macintosh technology 
lets you explore your 
environment with a 

click of the mouse, but you'll still have to solve this �
Chandleresque murder mystery yourself! �
Available FalJ 1985. �
Deja Vu <O 1985 ICOM Simulations, Inc. 

RACTER 
Racter is a wizard at wonderfully 
weird computer conversation 
on almost any subject. Practice 
the art of smalJ talk or liven up 
your next party. Racter is arti­
ficial insanity at its best. Talk 
to Racter, soon! 
AvailableJFalJ 1985. 

- ·-...., --Hacter is a trademark of Inrac, Inc. 

James :Qond 007 A VIEW TO A KILL 
A madman's cravings for power. 
and vengeance spell destruction 
for �S�i�l�i�'�~�o�n� ValJey. Take your 
place as Agent 007 and experi­
ence alJ the elegance and daring 
of James Bond's finest adven­
tures. Available Wmter 1985. 
Based on the screenplay A VlEW TO A Kill. 
C 1985 DANJAQ SA, software 0 1985 
Angel'iOft, Inc. 

MIND SCAPE 
3444 Dundee Rd. 
Northbrook, IL ·60062 
1-800-221-9884 

MINDS 'CAPE(In Illinois 1-800-942-7315) 
Please clrcle 90 on reader service card. 
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